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BRICE SPREADBURY

I’m a multifaceted graphic designer from Monmouth, Oregon. 

I graduated from Chemeketa Community College’s Visual 

Communications Program with two Associate of Applied Science 

degrees in Graphic Design and Interactive Media. I’m a trained 

designer who utilizes creative thinking in graphic design and front-

end web development to consistently deliver work that is refined yet 

exploratory. I’m inspired by the analog approaches of the past and  

driven by current design trends. My interests are all things vintage, 

skateboarding, and my 1979 Toyota pickup.
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GOOD NOTION 
EDITORIAL LAYOUT

The goal of this project was to conduct an interview with a local design 

leader to provide insight on what they look for in new hires. The interview 

was intended to guide incoming Visual Communication students from 

Chemeketa Community College. I was tasked to set up an interview, 

record & transcribe, copy edit, and design a layout for the interview. 

It was important to me to ensure that Good Notion was being accurately 

portrayed in the design. 
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GOOD NOTION 
EDITORIAL LAYOUT

With consistency in mind, I made sure to have Good Notion provide their 

own photos, colors, and logo. I kept the layout uncluttered and readable 

by breaking it up with the provided images and generous margins.
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NIKE GO SKATE DAY 
ONLINE EVENT BRANDING

This concept came to me during the pandemic. The goal was to bring the 

event’s sense of community into a digital space. This was done through 

the use of tagged locations, digital stickers, and a promotional video. I am 

heavily inspired by the past, and in this project, I mixed my inspiration with 

my passion—skateboarding.

The mascot design is an adaption of a character used by Nike since the 

late 70’s. A retro typeface and cohesive colors bring a upbeat mood to the 

overall design.
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Yellow 
#da9a23

Red  
#9c0f2e

Off White 
#f8f5e7

Green 
#65b070

Olive  
#242d1e

Blue 
#93c0dd

Purple  
#2c1952

BRICE 
POP

Brice Black

Brice SemiBold

Brice Bold Expanded

Brice SemiBold Semi Expanded

GO SKATE 
BOARDING DAY

GO June 21, 2020 SKATE 
BOARDING DAY

•TAMPA • SKATEPARK OF TAMPA•

GO SKATE 
BOARDING DAY

GO June 21, 2020 SKATE 
BOARDING DAY

•NEW YORK • LES SKATEPARK•

GO SKATE 
BOARDING DAY

GO June 21, 2020 SKATE 
BOARDING DAY

•LOS ANGELES • STONER PARK•
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YOU ARE HERE 
MAGAZINE

Designed with Visual Communication students in mind, You Are Here 

helps guide new students through life as a VC student; whether that 

be studying tips and how to stay inspired or what the VC facilities 

have to offer.

The maze design on the cover symbolizes navigation and represents 

how the content within this magazine will lead you through your first 

year in VC.
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YOU ARE HERE 
MAGAZINE

With the interior layouts of You Are Here, I took the opportunity to 

explore boundaries of type and imagery. I kept the body copy to allow 

more room to play with unconventional graphics, images, and headlines.

YOU ARE HERE MAGAZINE
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WYNEMA 
BOOK COVER

I worked with Chemeketa Press and the College of the Muscogee 

Nation to design a cover for the re-publishing of the novel, 

Wynema: A Child of the Forest. Wynema, A Child of the Forest 

is the first novel known to have been written by a woman of 

American Indian descent. The project highlights my ability to 

meet the needs of multiple stakeholders associated with the 

assignment. It also exemplifies my capability to design in a 

contemporary style while maintaining cultural sensitivity.

The concept of a venn diagram was utilized when creating the 

overlapping silhouettes to symbolize the main characters who, 

although different, grow together throughout the story.
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BLACK RABBIT BREWING CO. 
PACKAGE DESIGN

Black Rabbit is a local brewing company that provides classic flavors 

with iconic taste. Their brand statement says it all: “Just like the black 

rabbit, our beer outlasts its competitors”. This message of strength and 

resilience is conveyed through bold type, simple hierarchy, and pops of 

color that remain constant between each flavor.
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INDIGENOUS PEOPLES’ DAY 
EVENT POSTER

While working for Chemeketa as a student designer,  

I created a promotional event poster for Indigenous 

Peoples’ Day. The client requested that a picture of a local 

Native American person be present in the design. I chose 

to incorporate bright, saturated colors into the silhouette 

and bold typography to grab the viewers’ attention.
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TYPOGRAPHIC STUDY

I took the lower case “b” from the typeface Eden designed by Robert 

Hunter Middleton and explored color blocking from the extended 

tangents produced from the letter form. I created a pair to showcase an 

overarching visual theme supported by color.
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PAVEMENT 
ALBUM COVER 

Album cover design for Pavement’s 1994 sophomore album, Crooked 

Rain Crooked Rain. When redesigning this album cover, I had the raw 

energy and playful spirit Pavement carries in mind. To convey this, I 

began with an analog approach by creating an expressive painting while 

listening to the album, then sourced images from vintage magazines 

to create a youthful collage. Pavement is represented in the contrast 

between the background and images.
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PROCESS 
Hand painted backgrounds and magazine cut-outs
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RIDE PDX 
UI/UX INTERFACE 

Ride PDX is a UI/UX interface intended to help guide the cycling 

experience in Portland, OR. Ride PDX is not interested in providing an 

e-commerce experience. Instead, they aim to serve as an online tool to 

support the bike community in Portland and direct users to their store 

front. With this in mind, I focused on emphasizing the Best Bike Routes 

feature and making sure social media links were easily accessible via a 

sticky navigation to enhance the user experience. 
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EYE OPENING FACTS 
INTERACTIVE INFOGRAPHIC 

Eye Opening Facts is an interactive infographic concept for OMSI.  

A cohesive icon set was created for users to interact with on screen, 

with each icon representing its own unique fact. For this project,  

I also envisioned a simplified version of the infographic being used as 

large-scale promotional material for the event.
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THANK YOU!

ALEXANDERSPREADBURY@GMAIL.COM 

BRICESPREADBURY.COM 

503•983•1162 

CREDITS 
mrmockup.com

creativemarket.com

gumroad.com

envanto.com

behance.com


